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One night after a few drinks about ten years ago, the art critic Robert Garnett, thinking aloud,
said, “public art is the only art that doesn’t have a public”. Strictly speaking he is absolutely
right: public art has no public, only passers-by. In this respect, public art is no different from
posters and shop windows, and very different from football pitches, town halls, churches and
universities. Public art is consequently riddled with contingency.
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